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Executive Summary
This study was a 12 month project conducted to  fu rther understand how often residents travel w ith in 
Montana, where they travel, how much they spend, and the activities they participate in while on a 
pleasure trip . A 94% response rate was achieved w ith the on site survey (12,401 surveys completed) and 
a 37% response rate was subsequently obtained from  the longer mail back or web survey (3,133 surveys 
completed). Similar to  a non-response check, a th ird and final survey was conducted, on-line, to  validate 
the trip  numbers reported by residents.
Analysis o f the data informs us tha t 77 percent of Montana residents take at least one in state pleasure 
tr ip  (50 or more miles away from  home) w ith in a 12 month period. Survey results showed the following:
•  15.4 million person- trips fo r pleasure were taken in the 12-month survey period equating to  5.7 
million travel group trips.
•  More people took pleasure trips in quarter 3 than any other quarter (25% took a day trip ; 28% 
took an overnight trip). This was followed by 21% who took a day trip  in quarter 4.
•  Residents spent $833 million on pleasure trips in the past year which supported nearly $695
million of economic activity in the state, and supported an additional $343 million of economic
activity, indirectly. Nearly 12,000 jobs were supported through resident travel spending
• On average, those who took a day trip  fo r pleasure spent $85, while those who took an 
overnight tr ip  in state spent $208 on the ir trip.
•  The average overnight pleasure trip  length was 2.12 nights.
•  Outdoor recreation and visiting friends and relatives are the top tw o reasons fo r pleasure trips,
regardless of the quarter. Outdoor recreation, however, was the main tr ip  purpose during 
quarter 3 while visiting friends and relatives was the most common response fo r trips during 
quarters 1, 2, and 4.
•  Most residents did not use websites, printed materials or other inform ation sources in planning 
the ir trips. Of those who did use some sort o f information source fo r tr ip  planning, websites of 
private businesses and the Montana Fish, W ildlife and Parks website were the most commonly 
used sources.
•  Seventy eight percent of Montana residents have seen or heard a promotion about vacationing 
or recreating in Montana during the past year; TV, magazine and newspaper were cited most 
frequently as the source of the promotional materials.
•  The top five activities engaged in while on a pleasure tr ip  were scenic driving (49%), shopping 
(34%), day hiking (30%), fishing (21%) and visiting historic sites and museums (21%).
•  Day trippers traveled through Bozeman and Billings more than other communities while 
overnight travel brought residents through Missoula and Bozeman followed by Billings, 
Livingston, and Three Forks.
•  The m ajority of nights spent by resident travelers were heavily focused on 10 communities: 
Billings, Bozeman, Butte, Great Falls, Flelena, Kalispell, Miles City, Missoula, West Yellowstone, 
and Whitefish.
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Introduction
Purpose
The purpose of this study was to  assess travel behavior of Montana residents traveling In state on 
vacation or leisure to  determ ine tr ip  characteristics, activity types, spending behavior, and to  estimate 
the amount of resident travel In the state.
For 12 months between July 1, 2011 and June 30, 2012, data was collected throughout Montana In an 
e ffo rt to  assess the travel behavior of residents traveling In state on vacation or leisure. For this study, 
data collection Included both an on-site survey and a fo llow-up survey (mallback or web-based), and 
provided Information to  estimate resident spending while traveling In state; estimate frequency of 
traveling In state fo r leisure, business or other purposes (day or overnight trips); estimate the length of 
In-state pleasure trips; assess awareness of In-state promotional campaigns; and assess leisure travel 
patterns w ith in Montana.
Methods
Data Collection
Two methods of data collection were used. Surveyors around the state collected Information from 
residents at gas stations and rest areas using an IPad fo r on site data collection fo r a full year (July 1, 
2011-June 30, 2012). A list o f on-site survey locations can be found In the Appendix. These locations 
were used fo r survey sites because they are considered neutral locations at which any resident w ith a 
car Is likely to  be encountered. The on site survey consisted of several questions regarding frequency of 
In state travel (50 or more miles from  home) and demographic Information (full survey Instrument can 
be found In the Appendix). Respondents who Indicated tha t they had gone on an In state pleasure trip  
during the last year were asked to  complete a fo llow up survey which Included more detailed questions 
about the ir most recent pleasure trip  In Montana. Respondents could either take a paper copy of the 
survey to  complete and mall back In the postage paid envelope, or complete the survey online via a link 
sent to  an email address provided by the respondent.
A follow-up validation survey similar to  a non-response bias check was conducted In October of 2012 to 
assess the validity of the number of trips taken by residents of Montana. This survey was conducted 
using the emails of Montana residents who are registered In the ITRR Travel and Recreation Research 
Panel. All panel members voluntarily jo in to  assist In Montana travel and recreation research. They are 
recruited through Intercept surveys In Montana, the Montana Office o f Tourism website, and through 
friends. The survey asked residents to  report the ir number of day trips and overnight trips In the past 
week as well as the past month and then were compared to  the same tim e frame of 2011. It was found 
tha t the number o f trips reported In the year long study were slightly lower than the validation survey 
results. This was anticipated because panel members tend to  have a somewhat higher propensity 
towards travel and recreation activities. Therefore, the numbers In this report are validated and 
representative of resident travel In Montana.
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Limitations
Limitations to  this study are as follows:
•  Only pleasure trips of 50 miles or more one way from  home were reported. Therefore, it does 
not include shorter trips w ith in  Montana.
•  Only residents at gas stations and rest areas were asked to  participate which may have slightly 
biased the results to  respondents w ith  vehicles.
•  In the fo llow up survey, the study is lim ited by the respondent s recollection of the ir most 
recent pleasure trip.
Data Analysis
Both the on-site survey data and fo llow-up survey data were weighted to  represent the population of 
Montana, based on U.S. Census Bureau estimates o f county populations. The on site survey data was 
also weighted by gender to  adjust fo r a difference between the survey data and U.S. Census Bureau in 
the ratio of females to  males in the state. Once weighted, the proportion o f survey respondents from 
each of Montana s 56 counties is equal to  the proportion of Montana s population residing in each 
county, as well as equal to  the percentage of males and females in the state.
The m ajority of the analysis reported here is in terms of e ither the frequency of responses or average 
responses. On the follow up survey, respondents were asked to  report to  us the town (or nearest town) 
and type o f accommodation in which they spent nights on the ir most recent in state pleasure trip . They 
could report up to  eight nights spent away from  home. The responses to  this question were used to  
determ ine the average trip  length. Those who reported no nights were assumed to  have taken a day  
trip . Respondents were asked to  report how much money they spent on the ir trip.
Data from  several survey questions were delim ited to  prevent outliers from  skewing the data when 
looking at average responses. Group size data was delim ited to  a maximum group size of eight people 
(97.5% of reported group sizes were between 1 and 8 people, so larger group sizes were reduced to  8). 
Expenditure data were also delim ited, reducing outliers fo r each expenditure category to  three standard 
deviations plus the mean. Average spending per trip , along w ith  all o ther analysis results, is reported in 
fo llow ing sections of this report.
Survey Results
Response Rate & Sample Size
Surveyors approached 13,150 residents throughout the year. Of tha t number, 12,401 people agreed to 
participate in the on-site survey, while 735 people declined to  participate, resulting in an on-site survey 
response rate o f 94 percent.
Of the 12,401 on site interviews, 9,344 respondents indicated tha t they had gone on a pleasure trip  in 
Montana during the last year (greater than 50 miles from  home), and were therefore asked to  complete 
a follow-up survey. Of those 9,344 respondents, 781 respondents declined to  participate in the fo llow - 
up survey; 5,198 provided an email address to  receive an invitation to  complete the follow up survey
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online; 3,311 took a paper copy o f the fo llow up survey to  complete and return by mall. Overall, 8,509 
people agreed to  participate in the fo llow-up survey, and 3,133 completed it fo r a fo llow-up survey 
response rate o f 37 percent.
Respondent Characteristics
Based on the on site survey responses, the follow ing tables provide some insight into characteristics of 
survey respondents.
Table 1 summarizes respondent characteristics. Survey respondents have lived in Montana an average 
of 30.9 years, ranging from  less than one year to  93 years. The age range of respondents was 18 to  103 
years old, w ith  an average age o f 45.6. The gender split among front end survey respondents was 49 
percent female, 50 percent male, w ith  one percent of the sample declining to  report gender. Fifteen 
percent o f Montana residents own a second property in Montana (second home, cabin, condominium, 
or land).
Table 1 - Front-end Survey Respondent Characteristics
Front end Survey Respondent Characteristics
Years in Montana (Range) 
Age(Range)
Gender
Own 2 ^  Property in MT
<1 93 
18 103 
49% Female 
15%
Years in Montana (Mean) 
Age (Mean)
50% Male
30.9
45.6
Frequency of Travel
Front end survey respondents were asked about the kinds of trips they had taken in Montana during the 
seven days prior to  when they spoke to  an ITRR surveyor. Trips were defined as 50 miles or greater (one 
way) from  home, w ith in Montana. Table 2 highlights the responses regarding day or overnight trips fo r 
business, pleasure, or o ther  purposes. Based on this data, in any given week, 19 percent of 
Montanans take a day trip  fo r pleasure, and 18 percent take an overnight pleasure trip . Sixteen percent 
of residents take a business day trip  and eight percent take an overnight business trip . Overnight trips 
fo r o ther  purposes occur least often, w ith  just five percent of respondents indicating having gone on 
such a tr ip  w ith in seven days prior to  being interviewed.
Table 2 Percent of Montanans Taking at Least One Trip within the Past Week, Full Year
Pleasure Business Other’̂
Day Trips Overnight Day Trips Overnight Day Trips Overnight 
Trips Trips Trips
19% 18% 16% 8% 13%
*"Other" includes funerals, medical or other appointments, necessity shopping, etc.
Looking specifically at pleasure trips (Table 3), we can see tha t more Montanans take day and overnight 
trips during 3^  ̂quarter (25% and 28%, respectively). Day and overnight pleasure trips occur least 
frequently during 1 * quarter (15% and 13%, respectively). Of all on site survey respondents, 77 percent 
of residents had taken a pleasure tr ip  w ith in the past year. (These respondents were asked to  complete
-
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the fo llow-up survey to  learn more about Montanans In-state pleasure travel, which Is discussed In the 
fo llow ing section.)
Table 3 Percent of Montanans Taking at Least One Pleasure Trip, Day or Overnight, by Quarter
15% 13% 16% 18% 25% 28% 21% 16%
Pleasure trip in Montana in the past year: Yes - 77% No - 23%
To estimate the number of travel groups, survey respondents were asked to  report the number of 
people on the ir trip . Average group sizes fo r day and overnight pleasure trips are reported In Table 4, 
below. The overall average group size fo r day trips was 2.63 people fo r the full year, and 2.81 people fo r 
overnight trips.
Table 4 Average Group Size for Day and Overnight Trips, Full Year & Quarter
Day Trip 2.63 2.62 3.2 2.38 2.77
Qvernlght Trip 2.81 2.81 3.01 2.65 2.85
Using data In Table 3 and Table 4, along w ith  U.S. Census Bureau estimates of Montana s population 
(998,199 as of 2011 estimate) (accessed at http://qulckfacts.census.gov/qfd/states/3QQQQ.html). we can 
estimate the to ta l number of day and overnight pleasure trips during a year. The survey was given to 
residents 18 years old and older; therefore, the number of Montanans 18 and older are Included In 
these estimates (775,601 people). Over 15 million resident pleasure person trips occur In Montana In a 
year. Of those, 7.9 million are person day trips, and 7.6 million are person overnight trips. During 2  ̂
and 3^  ̂quarters, more overnight pleasure trips occur, whereas more day trips occur during 1̂ * and 4*  ̂
quarters. Table 5 highlights both person trip and group trip  totals fo r 2011/12.
Table 5 - Total Pleasure Person-Trlps and Group Trips, by Quarter & Full Year
Person Day Trips
Person Overnight
Trips
Total Person  
Trlps
Year Total 
Person trips
1.601.000 1,608,000 2,519,000 2,149,000 7.9 million
1.327.000 1,818,000 2,851,000 1,584,000 7.6 million
15.5 million
2.928.000 3,426,000 5,370,000 3,733,000 person-trips
Group Trip Totals
7.9 mll/2.63 grp size  
3 million day trips
7.6 mil/2.81 grp size 
2.7 million overnight
trips 
5.7 million 
group trips
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Characteristics of Montana Resident Pieasure Trips
Detailed Information was asked of respondents about the ir most recent pleasure tr ip  In Montana 
(greater than 50 miles from  home, one way) w ith in the last year. Not surprisingly, a higher percentage 
of pleasure trips were taken In July and August (12% and 14%, respectively), although the distribution of 
trips amongst the other months does not vary greatly, as can be seen In Figure 1, below. Figure 2 
Illustrates the distribution of reported trips by quarter, along w ith  the sample size. Thirty nine 
respondents did not answer the question asking In what month the ir most recent pleasure tr ip  was 
taken. Therefore, these respondents  answers are not Included in any analysis below which Is presented 
by quarter. Their responses are, however. Included in full year analyses.
Figure 1 - Monthly Distribution of Resident 
Pleasure Trips in Montana_______________
Pleasure Trips in Montana by Month
16.0
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Figure 2 - Quarterly Distribution of Resident 
Pleasure Trips in Montana
Pleasure Trips in Montana by Quarter
1st
Quarter
n=553
18%
4th
Quarter
n 582
19%
2nd
Quarter
n 849
27%
3rd
Quarter
n l,110
36%
Respondents were asked the main purpose fo r the ir Montana pleasure trip. Responses can be seen In 
order of frequency in Table 6, below. The most common purpose fo r pleasure trips was outdoor 
recreation, fo llowed by visiting friends and relatives. The th ird  most common trip  purpose was 
combined business and pleasure, w ith the exception of 3  ̂quarter, in which sightseeing was the th ird 
most common trip  purpose, followed by other pleasure/personal, and, finally, combined business and 
pleasure In fifth  place. During the summer months, mixing business w ith  pleasure Is less common fo r 
Montanans than during the rest of the year.
-
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Table 6 Distribution of Main Purpose for Montana Pleasure
Outdoor recreation 27% 24% 21% 34% 27%
Visit friends or relatives 24% 26% 25% 20% 27%
Combined business and pleasure 10% 12% 13% 7% 10%
Other pleasure/personal 9% 9% 10% 9% 9%
Sightsee 6% 3% 7% 10% 2%
Entertainment (sporting event, theater, movie.
concert, etc.) 6% 9% 6% 5% 7%
Combined pleasure and necessity travel (i.e.
appointments) 4% 5% 6% 3% 5%
Participate in a sporting event 3% 4% 4% 2% 2%
Recreational shopping 3% 5% 2% 1% 4%
Entertain my visitors 2% 1% 2% 4% 2%
Get away to my second home/cabin/condo/land 2% 1% 2% 3% 3%
Visit cultural/heritage sites or events 1% 1% 2% 2% 1%
Respondents were asked which websites, printed materials, or other sources o f Information they used In
planning the ir recent pleasure trip . The responses can be seen In Table 7, below.
Table 7 Sources of Information Used in Trip Planning
34% used Websites 
Used no website sources 
Private business
MT Fish, Wildlife, and Parks
National Park Service
US Forest Service
Online consumer reviews
15% used Printed Materials
Used no printed materials
Guide books
15% used Other Sources
Used no other sources
Information from private business
66%
12%
10%
7%
6%
5%
85%
9%
85%
9%
Montana travel regions 
Social media (i.e. Facebook)
Convention & visitors bureau/chamber of 
commerce
MT Office of Tourism 
Other federal agencies
Newspaper/magazine article 
Travel planners
AAA
Toll free information
4%
4%
3%
3%
2%
7%
4%
5%
3%
Survey respondents were asked, In the past year, have you seen or heard any promotional materials 
about vacationing/recreating In Montana?  Seventy eight percent of respondents (2,431 people) 
Indicated that. Indeed, they had. Those 2,431 people were then asked where they had seen or heard the
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promotional materials. Their responses can be seen in Table 8, below. Sixty eight percent of those who 
had seen promotional materials saw them on TV. Over 50 percent o f these respondents had seen 
printed promotional materials in a magazine and/or newspaper.
Table 8 Source of Montana Vacation Promotional Materials Seen or Heard by Respondents
Promotional Materials
TV 68% Online advertisement 25%
Magazine 59% Bumper stickers 19%
Newspaper 53% Social media 13%
Radio 41% Unsure 4%
Travel Mode & Trip Activities
The vast majority of respondents indicated they used the ir personal truck or car as the ir primary mode 
of transportation (94%). Three percent traveled by RV, and tw o percent traveled by motorcycle. Very 
few  people used rental cars or traveled by bus, airplane or train. (Table 9)
Table 9 Primary Mode of Pleasure Trip Transportation
Transportation Mode
Personal auto/truck 94% 
RV 3%
Motorcycle 2%
Rental car 1%
Other <1%
Bus <1%
Airplane <1%
Train <1%
Survey respondents were asked which activities they had participated in during the ir pleasure trip . The 
types of activities were categorized as follows: outdoor land based recreation activities; cultural or art 
activities; water based activities; w inter activities; and other activities. Activities are listed by category in 
Table 10 below, sorted in descending order o f frequency fo r the fu ll year. The data is also presented by 
activities participated in by quarter fo r a comparison across seasons. Throughout the year, scenic driving 
was the most common activity. W ildlife watching and shopping (listed under other activities) were also 
quite popular throughout the year. Not surprisingly, water based activities were most popular during 3^  ̂
quarter, and hunting was most popular during 4*  ̂quarter. All cultural or art activities were more 
popular during 3^  ̂quarter than the rest of the year, although visiting historic sites and museums and city 
sightseeing are relatively popular activities year round.
Table 11 compares the frequency of participation in these same activities fo r those taking day trips 
versus overnight trips. Cultural or art activities were generally more highly participated in by those 
taking overnight trips, while participation in w in ter activities is nearly equal fo r day trippers and 
overnighters.
-
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Table 10  Pleasure Trip Activities, Full Year & Four Quarters
Scenic driving 46% 38% 48% 53% 36%
Watching wildlife 31% 24% 33% 36% 27%
Day hiking 30% 20% 30% 39% 22%
Nature photography 19% 13% 19% 24% 14%
Car/RV camping 14% 3% 14% 24% 8%
Hunting 9% 7% 4% 5% 25%
Off road ATV or 4WD 6% 6% 7% 7% 6%
Backpacking 6% 4% 5% 8% 5%
Birding 5% 4% 5% 4% 4%
Golfing 4% 2% 4% 6% 4%
Horseback riding 3% 2% 4% 5% 2%
Rock hounding 3% 2% 5% 4% 1%
Mountain biking 2% 1% 1% 4% 1%
Road biking 2% 1% 3% 2% 1%
Rock climbing 1% 0% 1% 1% 1%
Visit historic sites, museums, etc. 21% 14% 21% 26% 16%
City/urban sightseeing 18% 16% 18% 19% 17%
Attend cultural events or festivals 9% 6% 8% 11% 10%
Visit art museums or galleries 9% 6% 9% 11% 9%
Attend performing arts event 5% 4% 5% 5% 3%
Fishing 21% 12% 22% 28% 14%
"Beach" activities 9% 5% 9% 14% 3%
Motorized boating 8% 3% 6% 13% 4%
Non motorized boating (rafting, floating, canoeing) 7% 4% 7% 11% 5%
Downhill skiing or snowboarding 6% 15% 4% 5%
Ice fishing 4% 4% 4% 5%
Snowmobiling 4% 6% 3% 3%
Cross country skiing 3% 5% 2% 3%
Snowshoeing 2% 3% 1% 2%
Shopping
Attend a special event 
Attend a sporting event 
Zoo/science museum 
Participate in a sporting event 
Theme/amusement parks
34%
18%
10%
4%
4%
2%
37%
18%
13%
3%
7%
2%
37%
20%
10%
5%
4%
2%
30%
17%
8%
6%
4%
3%
36%
16%
11%
3%
3%
1%
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Table 11  Pleasure Trip Activities, Day & Overnight Trips, Full Year
Scenic driving 49% 45%
Watching wildlife 28% 32%
Day hiking 24% 31%
Nature photography 19% 19%
Car/RV camping 4% 18%
Hunting 7% 10%
Off road ATV or 4WD 5% 7%
Backpacking 3% 7%
Birding 3% 7%
Golfing 2% 7%
Horseback riding 3% 4%
Rock hounding 4% 3%
Mountain biking 2% 2%
Road biking 2% 2%
Rock climbing 1% 1%
Visit historic sites, museums, etc. 20% 21%
City/urban sightseeing 14% 19%
Attend cultural events or festivals 5% 10%
Visit art museums or galleries 6% 10%
Attend performing arts event 2% 5%
Fishing 15% 23%
"Beach" activities 6% 10%
Motorized boating 5% 8%
Non motorized boating (rafting, floating, canoeing) 4% 8%
Downhill skiing or snowboarding 6% 6%
Ice fishing 4% 5%
Snowmobiling 3% 4%
Cross country skiing 2% 3%
Snowshoeing 2% 2%
Shopping
Attend a special event 
Attend a sporting event 
Zoo/science museum 
Participate in a sporting event 
Theme/amusement parks
28%
10%
8%
2%
3%
1%
36%
21%
11%
5%
5%
3%
-
-
-
Length of Trip & Location of Nights Spent Away from Home
The average length of residents  pleasure trips was calculated using the ir responses to  questions 
regarding where they spent nights on the ir tr ip  (town or nearest town and lodging type). Those who did 
not report spending any nights or any money on overnight accommodations were assumed to  have 
taken a day trip . Of those who did report spending one or more nights away from  home in Montana on 
the ir trip , or reported an overnight accommodation expenditure, the average number o f nights was 2.12 
(full year average). Third quarter had the longest average trip  length of 2.34 nights, and those who 
traveled overnight during 1̂ * quarter averaged 1.77 nights away from  home, the shortest average trip  
length (Table 12).
Table 12  Average Length of Overnight Pleasure Trip by Full Year & Quarter
Full Year Q1
2.12 1.77 2.03 2.34 2.17
During the year. Glacier Country was the most frequent area fo r nights to  be spent away from  home, 
w ith 30 percent o f nights being spent in tha t region. This was true  of all quarters except fo r 1̂ * quarter, 
in which 26 percent o f nights away from  home were spent in Yellowstone Country. Nights spent in the 
Southwest Travel Region (formerly Gold West Country) remained fa irly consistent throughout the year, 
hovering around 19 percent of nights being spent in tha t region. The percentage of nights spent in 
Central and Southeast Montana Regions was nearly equal fo r the firs t tw o  quarters of the year, but 
more nights were spent in Central Montana during 3^  ̂and 4*  ̂quarters than in Southeast Montana. In 
terms of nights spent in the region, fourth  quarter was the best fo r Missouri River Country, w ith eight 
percent o f all nights spent in tha t region. (Table 13)
Table 13  Percent of Nights Spent by Residents per Travel Region, by Full Year & Quarter
Glacier Country 30% 24% 29% 36% 23%
Yellowstone Country 20% 26% 19% 20% 16%
Southwest Montana Region 19% 19% 20% 19% 20%
Central Montana Region 14% 13% 14% 13% 18%
Southeast Montana Region 12% 14% 14% 9% 15%
Missouri River Country 4% 5% 4% 3% 8%
By county, the most nights spent away from  home were in Gallatin, Missoula, and Flathead counties 
(10% of nights spent, each). Fifty percent o f all nights spent away from  home in Montana were spent in 
just six of the 56 counties: Gallatin, Missoula, Flathead, Yellowstone, Lewis and Clark, and Cascade 
(Table 14).
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Table 14  Percent of Nights Spent by Residents per Montana County, Full Year
Nights Spent in Each Montana County
Gallatin 10% Lincoln 1% Roosevelt <1%
Missoula 10% Granite 1% Judith Basin <1%
Flathead 10% Sanders 1% Pondera <1%
Yellowstone 8% Mineral 1% Fallon <1%
Lewis and Clark 6% Stillwater 1% Richland <1%
Cascade 6% Phillips 1% Musselshell <1%
Park 5% Custer 1% McCone <1%
Beaverhead 5% Teton 1% Powder River <1%
Lake 3% Powell 1% Petroleum <1%
Meagher 2% Garfield 1% Prairie <1%
Carbon 2% Choteau 1% Wibaux <1%
Deer Lodge 2% Dawson 1% Blaine <1%
Silver Bow 2% Big Horn 1% Daniels <1%
Glacier 2% Toole 1% Carter <1%
Madison 2% Broadwater 1% Sheridan <1%
Fergus 2% Rosebud 1% Wheatland <1%
Ravalli 1% Sweet Grass 1% Treasure <1%
Valley 1% Liberty 1% Golden Valley <1%
Hill 1% Jefferson <1%
Overnight Travelers Counties of Residence
Further analysis looked at where residents came from  when they spent nights in communities w ith 
Convention and Visitors Bureaus. For the 10 CVB communities w ith  a large enough sample size, Figures 
3 through 12 display the counties of residence o f overnight visitors to  those CVB communities. Counties 
making up four percent or more of the visitation to  each community are displayed. Differences occur in 
the counties of residence fo r each community and can easily be used fo r geographic marketing plans for 
each CVB community.
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Figure 3 - Billings Overnight Resident Visitors -  Counties of Residence
The m ajority of resident pleasure travelers who stay overnight in Billings reside in the fo llow ing counties:
•  9% Silver Bow County •  5% each from  Flathead, Missoula, Richland, and Roosevelt
•  7% each from  Gallatin, Lewis and Clark, and Cascade 
Counties
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Figure 4 - Bozeman Overnight Resident Visitors -  Counties of Residence
The m ajority of resident pleasure travelers who stay overnight in Bozeman reside In the follow ing counties:
•  24% Yellowstone County •  7% Missoula County
• 12% Flathead County •  6% each from  Ravalli and Big Horn Counties
•  8% Cascade County •  4% Gallatin County
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Figure 5 - Butte Overnight Resident Visitors -  Counties of Residence
The m ajority o f resident pleasure travelers \who stay overnight in Butte reside in the fo llow ing counties:
•  16% Yellowstone County •  7% each from  Missoula and Ravalli Counties
• 12% Flathead County •  6% Cascade County
•  8% Gallatin County •  5% each from  Lewis & Clark and Lake Counties
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Figure 6 - Great Falls Overnight Resident Visitors -  Counties of Residence
The m ajority o f resident pleasure travelers who stay overnight in Great Falls reside in the fo llow ing counties:
•  12% Yellowstone County •  8% Gallatin County
•  10% Missoula County •  7% Silver Bow County
•  5% each from  Roosevelt, Lake and Lewis & Clark Counties
9% Flathead County
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Figure 7 - Helena Overnight Resident Visitors -  Counties of Residence
The m ajority of resident pleasure travelers who stay overnight in Helena reside In the follow ing counties:
•  15% Yellowstone County •  9% Cascade County
•  12% Missoula County •  7% Ravalli County
•  11% Gallatin County
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Figure 8 - Kalispell Overnight Resident Visitors -  Counties of Residence
The m ajority o f resident pieasure travelers who stay overnight in Kalispell reside in the fo llow ing counties:
•  22% Missoula County •  8% Lincoln County
•  13% Cascade County •
10% Gallatin County
6% Silver Bow County
5% each from  Yellowstone and Lewis & Clark Counties
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Figure 9 - Miles City Overnight Resident Visitors -  Counties of Residence
The m ajority of resident pleasure travelers who stay overnight in Miles City reside in the fo llow ing counties:
•  17% Yellowstone County •  8%  each from  Richland and Ravalli Counties
•  23% Missoula County •  6% Sanders County
•  11% Lewis & Clark County •  5% each from  Fallon, Hill, and Gallatin Counties
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Figure 10 - Missoula Overnight Resident Visitors -  Counties of Residence
The m ajority of resident pleasure travelers who stay overnight in Missoula reside In the fo llow ing counties:
•  19% Yellowstone County •  8% Gallatin County
•  19% Flathead County •  5% Lewis & Clark County
•  12% Cascade County
D AN IE LS SH ER ID A N
LIN C O LN H ILL
TOOLEFLA TH EAD
ROOSEVELT
B LAIN E V A LLE Y
P O N D E R A
PH ILLIPS
TETO N
C H O U T E A U R IC H LA N D
SA N D E R S
M C C O N E
D A W S O N
FERGUS G A R FIELD
A N D
JU D IT H
BA S INC LA R K
fELL
G R A N ITE M U S S E LS H E LL
B R O AD
C USTER
WATER ROSEBUD
[ E F F E f
^STONE
S TILL
W ATER
kTIN
CARTER
PO W D E R
RIVER
PARK BIG HORNBEAVE R H E A D
19
-
j 
­
Figure 11 - West Yellowstone Overnight Resident Visitors -  Counties of Residence
The m ajority o f resident pieasure travelers who stay overnight in West Yellowstone reside in the fo llow ing counties;
•  21% Yellowstone County ,  6% Missoula County
•  16% Gallatin County
•  8% Lewis & Clark County •  5% each from Ravalli, Deer Lodge, Granite, Cascade, and
Musselshell Counties
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Figure 12 - Whitefish Overnight Resident Visitors -  Counties of Residence
The m ajority of resident pleasure travelers who stay overnight In Whitefish reside In the follow ing counties:
•  36% Missoula County •  9% Lincoln County
•  13% Cascade County •  5% Ravalli County
•  10% Gallatin County
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Of resident travelers who spent one or more nights away from  home on the ir most recent pleasure trip, 
most nights were spent at a hotel or motel (31% of nights), or at the home of a friend or relative (30% of 
nights) fo r the full year (Table 15). Eighteen percent of nights spent away from  home during the year 
were spent at a public land camping area. A hotel or motel, the home of a friend or relative, and public 
land camping make up the m ajority of accommodation types fo r nights spent throughout the year. Not 
surprisingly, camping was much less common during 1̂ * quarter.
Table 15  Percent of Nights Spent at Each Accommodation Type, Full Year & Quarter
Hotel/motel 31% 41% 34% 27% 26%
Home of friend/relative 30% 39% 30% 21% 40%
Public land camping (i.e., State/National Park, 
Forest Service, BLM)
18% 4% 15% 27% 14%
Private campground (KOA, etc.) 6% <1% 6% 9% 2%
Second home/condo/cabin 5% 4% 5% 4% 8%
Rented cabin/home 4% 6% 3% 4% 3%
Resort/condominium 3% 3% 3% 4% 1%
Other 3% 2% 3% 3% 3%
Vehicle in parking area 1% <1% 1% 1% 1%
Bed & breakfast 1% 1% 1% 1% 2%
Guest Ranch <1% <1% <1% <1% <1%
Communities Most Traveied Through
Survey respondents were asked to  trace the route they traveled on the ir most recent pleasure trip. 
Because of space lim itations, not all Montana communities or roadways could be included on the map. 
This data provides insight into which communities are passed through most often by resident pleasure 
travelers. Based on this map data, we know the communities travelers have passed through; we do not 
know whether they stopped in the communities along the way.
Figures 13 and 14 highlight communities traveled through by five percent or more o f pleasure travelers 
(overnight travelers. Figure 13 and day trippers. Figure 14). The key in the bottom  left o f each figure 
shows the frequency of travelers through each community. If a community listed on the map is not 
highlighted w ith  a color coded shape, few er than five percent of travelers passed through the 
community.
Over 30 percent o f overnight travelers during the year passed through Missoula and/or Bozeman, and 
25 to  29 percent passed through Billings, Livingston, and/or Three Forks (Figure 13). Twenty to  24 
percent o f day trippers traveled through Bozeman and/or Billings, and 15 to  19 percent traveled through 
Missoula, Flelena and/or Livingston (Figure 14). Comparing Figures 13 and 14, we can see that 
communities in the eastern half of the state are more likely to  be visited by those on overnight trips.
This could simply be a matter of logistics. As Montanans well know, travel distances w ith in the state may 
just preclude certain areas from  falling along travel routes fo r many day trippers.
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Figure 13  Overnight Pleasure Travelers, Percent Through Each Community
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Figure 14  Day Pleasure Travelers, Percent Through
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Travel Spending and Economic impact
Survey respondents were asked to  report how much they spent on the ir most recent pleasure tr ip  to 
gain an estimate of overall tr ip  costs by travel groups.
In analyzing expenditure data, It was determined tha t reporting median^ expenditures, rather than 
mean (average) expenditures was more suitable fo r this study. Median Is a more appropriate method of 
observing the central tendency o f data when It Is not normally distributed (does not fo llow  a bell curve), 
and prevents outliers from  having undue Influence. Readers w ill notice tha t the median expenditure for 
retail goods and services Is zero. In most cases, fo r both day trippers and overnlghters. This does not 
Indicate tha t respondents did not spend any money In these tw o categories. Rather, It Is reflective o f a 
very large number o f respondents reporting no expenditures In these tw o categories, resulting In a 
median expenditure of zero.
Total In state travel spending (Table 16) equates to  2.7 percent of Montana household expenditures 
based on U.S. Census Bureau estimate of Montana s population and household Income and the U.S. 
Bureau of Labor Statistics estimate of consumer spending fo r the West (Consumer Expenditure Survey, 
2010). This Is on par w ith the rate of travel spending by U.S. households (3%) as reported by the Bureau 
of Labor Statistics (accessed at h ttp ://w w w .b ls.gov/spotllgh t/2010/trave l/).
Table 16  Total Pleasure Trip Spending in Montana
D a y lr ip
$250,710,000
Overnight Trip
$582,440,000
Total Spending
$833,150,000
The median expenditures by those categorized as day trippers totaled $85 per trip  (Table 17), while the 
median expenditures of those who took an overnight trip  totaled $208 during the ir trip  (Table 18).
Based on the U.S. Census Bureau estimate o f Montana s population at the tim e of this report, and data 
from  this survey. It Is estimated tha t residents spend a to ta l of $833 million on pleasure travel w ith in  the 
state o f Montana In a year. Overnight trips account fo r about 70 percent of this spending ($582 million), 
and day trips account fo r the other 30 percent ($251 million).
Not surprisingly, gasoline was the highest expenditure fo r both those who went on a day tr ip  and those 
who took an overnight tr ip  ($50.00 and $100.00, respectively). For those on a day trip , spending at 
restaurants and bars ($25.00) was the second highest expense, followed by grocery purchases ($10.00). 
For those who took an overnight pleasure trip, restaurant and bar expenditures were the second highest 
expense ($60.00). Day trip  spending was highest during 2  ̂quarter ($93.00), while 1̂ * quarter was 
highest fo r overnight tr ip  spending ($236.00).
Median Is defined as the numerical value separating the higher half of a sample from the lower half, and can be 
determined by arranging the data In numerical order from lowest to highest, then choosing the middle value. 
Mean Is defined as the sum of a set of values divided by the number of values In the set.
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Table 17  Day Trip Median Expenditures, Full Year & Quarter
Gasoline $50.00 $40.00 $60.00 $50.00 $50.00
Restaurants & bars $25.00 $20.00 $25.00 $30.00 $30.00
Groceries & snacks $10.00 $10.00 $8.00 $10.00 $5.00
Retail goods - - - - -
Services - - - - -
Total per trip $85.00 $70.00 $93.00 $90.00 $85.00
Table 18  Overnight Trip Average Expenditures, Full Year & Quarter
Gasoline $100.00 $100.00 $100.00 $100.00 $100.00
Qvernight
accommodations
$18.00 $31.00 $22.00 $15.00
Restaurants & bars $60.00 $80.00 $60.00 $60.00 $60.00
Groceries & snacks $30.00 $25.00 $30.00 $40.00 $30.00
Retail goods - - $10.00 - -
Services - - - - -
Total per trip $208.00 $236.00 $222.00 $215.00 $190.00
Table 19 and Figure 15 display the to ta l amount spent by residents traveling In Montana during the year, 
and the percent o f to ta l spending represented by each of the six categories. Gasoline and oil purchases 
accounted fo r over a th ird  of to ta l spending, while only four percent of spending was fo r services.
Table 19  Total Expenditures per Category, Full Year
Expenditure Category Total Expenditures
Gasoline, Oil 
Restaurant, Bar 
Hotel, Camping, B&B, etc. 
Groceries, Snacks 
Retail Sales 
Misc. Services 
Total
$316,470,000
$184,200,000
$125,010,000
$90,860,000
$82,550,000
$34,060,000
$833,150,000
Allocation by 
Category
38%
22%
15%
11%
10%
4%
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Figure 1 5 Total Travel Expenditures, Allocation by Category 
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The $833 million spent directly supported nearly $695 million o f economic activity in the state, and 
supported an additional $343 million o f economic activity, indirectly. Nearly 12,000 jobs were supported 
through resident travel spending, as was $332 million in personal income.
Table 20  2011/12 Economic Impact of Resident Travel
Direct Indirect Induced Combined
$694,600,000 $153,900,000 $189,200,000 $1,037,700,000
8,540 1,380 1,910 11,830
$191,700,000 $39,600,000 $50,600,000 $281,900,000
$31,500,000 $8,800,000 $10,000,000 $50,300,000
$106,100,000 $36,600,000 $43,600,000 $186,300,000
-  -  -  $84,900,000
D irec t Im pac ts  resu lt fro m  res id e n t tra v e le r  purchases o f goods and serv ices: In d ire c t Im pac ts  resu lt fro m  purchases m a d e  by  
tra v e l-re la te d  businesses; and In d u ced  Im pacts  resu lt fro m  purchases by th o se  e m p lo y e d  In tra v e l-re la te d  occupatio ns .
In d u s try  o u tp u t Is th e  va lu e  o f goods and  services p ro d u c ed  by an In d u s try  w h ich  res iden ts  purchase  In re la tio n  to  tra v e l. 
E m p lo y m e n t Is fu ll-a n d  p a r t- t im e  a ve ra g e  annu al jo bs . O th e r  p ro p e rty  ty p e  In co m e consists o f p a y m e n ts  fo r  ren ts , royalties  and  
div idends.
Industry Output 
Employment {# of jobs) 
Employee Compensation 
Proprietor Income 
Other Property Type Income 
State & Local Taxes
Comparison of 2005 Resident Travel to 2011/12 Resident Travel
While it is complex to compare results o f this 2011 2012 study to the previous resident study conducted 
in 2005, due in part to methodology and question changes, it is still relevant to  look at the results o f 
both studies to fu rther understand trends in travel. The biggest difference between the tw o studies is 
the question regarding who took the pleasure trip  reported. In 2005, respondents reported household 
trips. In 2011/12, respondents reported person trips. Travel group size, therefore, becomes a 
significant variable in a comparative analysis. The second significant difference between the tw o studies 
relates to  trip  distance. In 2005, the distance o f the trip  was not defined. In 2011/12, the trip  reported 
had to  be 50 miles or more, one way, from  home.
While it appears that the number o f trips has dropped significantly over the past 6 years (Table 19), this 
is not necessarily the case. Any trip, no matter the distance, was reported in 2005, which obviously
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increases the number of trips one can take in a given year. For example, how many times does one 
travel 10 or 20 miles to  a fishing spot, a trailhead, or a close campground just to  get away? These types 
of trips were not reported in 2011/12. At a minimum, this new methodology could have decreased the 
reported overnight trips by 2.2 million trips (the difference in trips between 2005 and 2011/12), simply 
because they were not very far away from  one s home and therefore not mentioned. Table 19 shows 
comparative numbers fo r the tw o years of study.
Table 21  Number of Resident Travel Trips: 2005 versus 2011/12
Day Trips
3 million 
household trips
2011/12
7.9 million 
person trips
Equivalency’'
7.9/2.63 group size  
3 million day trips
Overnight Trips
4.9 million 
household trips
7.6 million 7.6/2.81 group size  
person trips 2.7 million overnight trips
Total Trips Reported 7.9 million trips
accessed fro m : h ttp :/ /w w w .it r r .u m t.e d u /N ic h e N e w s 0 6 /R e s O v e rn ie h t .p d f  
E q u iv a len cy  as best m ea s u re d  by tra v e l g ro u p  size.
5.7 million trips
Interestingly, however, the expenditures reported in 2005, while similar, actually indicate tha t more 
money was spent per tr ip  in 2011/12 fo r both types of trips, but the overall spending shows no 
difference because of the fewer number of trips reported in 2011/12 (Table 20).
Table 22  Spending on Resident Travel Trips: 2005 versus 2011/12
Median Day Trip $ 
Total Resident Spending
DAY TRIPS
$32.55/trip  
$97.6 million
2011/12
$85/trip  
$251 million
Percent change
+161%
+157%
Median Overnight $ 
Total Resident Spending
OVERNIGHT TRIPS
$150/trip  $208/trip
$735 million $582 million
+39%
21%
All Trips Total Spending $833 million $833 million
accessed fro m : h ttp :/ /w w w .it r r .u m t.e d u /N ic h e N e w s 0 6 /R e s O v e rn ie h t .p d f
0%
The previous tw o tables show how significantly a change in a survey question can produce d ifferent 
outcomes fo r comparison purposes. Both sets of numbers are correct. The difference occurs in how 
one defines a tr ip  in terms of distance traveled. In addition, while inflation does contribute to  greater 
spending per trip  in 2011/12, the fact tha t the tr ip  had to  be fu rthe r from  home probably increased the 
amount spent per trip.
Finally, we compared the activities residents participated in during the ir overnight trips. As shown in 
Table 21, there is such a sim ilarity in percentages o f people participating in the activities between the
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tw o  years, they are virtually the same. Only tw o activities showed a significant increase in 2011/12: 
visiting historic sites and museums  increased from  10% to  21%, and city sightseeing  increased from  
9% to  18%. One activity showed a substantial decline in 2011/12: w ild life  watching  dropped from  40% 
in 2005 to  31% in 2011/12. Most remaining differences were one or tw o percentage points apart.
Table 23  Overnight Trip Activities Participated in: 2005 versus 2011/12
Watching wildlife 40% 31%
Shopping 32% 34%
Day hiking 31% 30%
Fishing 23% 21%
Nature photography 18% 19%
Attend special event 17% 18%
Rural sightseeing 15% . . .
Scenic driving . . . . 49%
Attend sporting event 15% 10%
Hunting 14% 9%
Boating/water sports 13% 15%
Visit hist, sites, museums 10% 21%
City sightseeing 9% 18%
Off road ATV or 4WD 8% 6%
Attend cultural event 8% 9%
Downhill ski/snowboard 7% 6%
Visit art museums/gallery 7% 9%
Golf 7% 4%
Horseback ride 7% 3%
Mountain bike 5% 2%
Beach activities 5% 9%
Ice fish 5% 4%
Snowmobile 5% 4%
Attend performing arts 4% 5%
XC ski 4% 3%
Participate in sport event 4% 4%
Road biking 3% 2%
Summary & Conclusions
This study was undertaken to  expand the knowledge base of resident travel in the state of Montana. 
Data was collected fo r 12 consecutive months from  July 1, 2011 through June 30, 2012. Residents 
travel fo r a variety of reasons, but outdoor recreation and visiting friends and relatives were the top tw o 
reasons fo r pleasure trips, regardless o f the quarter. Outdoor recreation was more frequent than visiting
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friends and relatives fo r 3^  ̂quarter trips, while visiting friends and relatives was the most common 
purpose of tr ip  fo r quarters 1, 2, and 4.
Seventy seven percent of Montana residents take at least one pleasure trip  in Montana in a given year. 
Each week, 19 percent of residents take a day tr ip  and 18 percent take an overnight trip . Sixteen 
percent take a one day business tr ip  and eight percent take an overnight tr ip  each week. Finally, 13 
percent o f Montanans take a tr ip  fo r other purposes each week while five percent take an overnight trip  
fo r other purposes. Pleasure trips taken fo r the fu ll year equates to  15.4 million person trips or 5.7 
million group trips (incorporating travel group size). While the average overnight tr ip  is 2.12 fo r the 
year, slight variance occurs between quarters w ith the firs t quarter having the shortest length of stay 
(1.77 nights) and quarter three showing the longest length of stay (2.34 nights).
In general, residents do not seek travel inform ation fo r the ir trips. While th irty fou r percent used the 
internet to  seek information, only 15 percent used printed materials to  aid them in the ir tr ip  planning. 
When they did use the internet, they looked on the websites of private businesses or MT Fish, W ildlife 
and Parks. Interestingly, 77 percent of residents have seen many of the Montana Office o f Tourism 
advertising campaigns. Most of those residents who have seen MTOT advertising have seen TV ads 
(68%) or magazine and newspaper ads (59% and 53% respectively). It appears that these advertising 
campaigns are successful in terms o f recognition and recall.
Residents spent $833 million on pleasure trips during the year. Over half of the spending went to 
gasoline purchases followed by spending in restaurants and bars.
The larger communities and the interstate appear to  be the best predictors o f roads traveled and 
overnight visits. Day trippers traveled through Bozeman and Billings more than other communities 
while overnight travel brought residents through Missoula and Bozeman followed by Billings, Livingston, 
and Three Forks.
The m ajority of nights spent by resident travelers were heavily focused on 10 communities: Billings, 
Bozeman, Butte, Great Falls, Flelena, Kalispell, Miles City, Missoula, West Yellowstone, and Whitefish. 
These are either the more populated communities in the state or represent a community w ith  nearby 
attractions (national parks and ski area).
In conclusion, Montanans are travelers. Resident travel in Montana of 50 miles or fu rther away from 
home represents a significant number o f trips (15.4 million person trips) and significant direct spending 
of $833 million outside the ir county o f residence. Most traveling occurs outward from  the larger 
communities simply due to  the population base, but 2/3 of residents throughout the state take a 
pleasure tr ip  at least once each year. Most residents take numerous trips during the year to  enjoy the 
outdoors or to  visit friends and relatives.
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Appendix
On site Survey Locations 
Miles City/Glendive Surveyor
Culbertson, Plentywood, Glasgow, Glendive, Miles City, Sidney, W olf Point, Broadus 
Billings Surveyor
Billings, Crow Agency, Laurel, Bridger, Red Lodge, Hardin, Lewistown, Columbus 
Bozeman Surveyor
Bozeman, Bozeman Rest Area, Belgrade, Four Corners, Big Sky, West Yellowstone, Ennis, Three Forks, 
Townsend
Gardiner Surveyor
Livingston, Gardiner, Big Timber, W hite Sulphur Springs, Harlowton 
Dillon Surveyor
Dillon, Rocker, Monida, Anaconda 
Shelby Surveyor
Shelby, Sweet Grass rest area. Cut Bank, St. Mary, Havre
Great Falls Surveyor
Great Falls, Helena, Lewistown, Vaughn
Kalispell Surveyor
Kalispell, West Glacier, Hungry Horse, Columbia Falls, Whitefish, Poison, Libby, Eureka 
Missoula Surveyor
Missoula, East Mlssoula, Y  junction, Lolo, Hamilton, St. Regis/Superior, Thompson Falls,
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Front end Survey Questions:
1. W hat TOWN do you live In? (or the nearest town)
2. W hat Is your zip code?
3. How many to ta l years have you lived In Montana?
4. Do you own a second home/cabln/condo/land In Montana?
5. How many DAY TRIPS fo r PLEASURE (greater than 50 miles away from  home) have you taken In 
Montana In the last 7 days?
6. How many OVERNIGHT TRIPS fo r PLEASURE (greater than 50 miles away from  home) have you 
taken In Montana In the last 7 days? (Including today)
7. How many DAY TRIPS fo r BUSINESS (greater than 50 miles one way from  home, excluding 
commuting) have you taken In Montana w ith in the last 7 DAYS (Including today)?
8. How many OVERNIGHT TRIPS fo r BUSINESS (greater than 50 miles one way from  home, 
excluding commuting) have you taken In Montana w ith in the last 7 DAYS (Including today)?
9. How many OTHER DAY trips (greater than 50 miles one way from  home) have you taken In
Montana w ith in the last 7 DAYS (Including today)? (other Includes funerals, medical or other 
appointments, necessity shopping, etc.)
10. How many OTHER OVERNIGHT trips (greater than 50 miles one way from  home) have you taken 
In Montana w ith in the last 7 DAYS (Including today)? (other Includes funerals, medical or other 
appointments, necessity shopping, etc.)
11. W hat Is your age?
12. W hat Is your gender?
13. Have you taken a pleasure trip  In Montana In the past year?
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Follow up Survey Questions:
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rHfCrro u r is m  and
R e c r e a t i o n  e s e a r c h
Montana Resident Travel Survey
This survey is voluntary and you may choose to stop the survey at any point. Your responses will be kept anonymous. If you have any 
questions, please contact either Norma Nickerson or Christine Oschell at the Institute for Tourism and Recreation Research (ITRR) at 
243 5686. The research presents no more than minimal risk of harm to subjects and involves no procedures for which written consent is
normally required outside of the research context.
I understand that all the information I provide is anonymous. I will not be personally identified in any report. I agree to complete the 
questions for the purposes of research at the Institute for Tourism and Recreation Research (ITRR) and the resulting data will be 
anonymous but will be made available to the general public in the form of a report. I understand that the survey involves questions 
about travel in the state of Montana; my participation is voluntary and I may decline to participate without any penalty; I may contact 
ITRR with any questions I may have; if I have any questions about my rights as a research participant I may contact the University of 
Montana Institutional Review Board at (406) 243 6670. By completing this form, I provide consent and acknowledge my rights as a
voluntary research participant.
TheUriRwsityof
^Montana
Q1 In which MT county do you permanently reside?
Now, please recall the most recent PLEASURE trip in MONTANA (greater than 50 miles one wav from home! that YOU 
took within the last vear.
Q2 in what month was the trip taken?
I I January April July October
I I February May August November
□  March □  June 1 ^  September December
Q3 What was your main purpose for that MT pleasure trip? Please X  only one box.
□  Combined business and pleasure
I I Combined pleasure and necessity travel (i.e.
 appointments)
□  Visit friends or relatives
□  Outdoor recreation
□  Get away to my second home/condo/cabln/land
I I Entertainment (sporting event, theater, concert, etc)
I I Participate In a sporting event 
I I Sightsee
□  Recreational shopping
I I Visit cultural/heritage sites or events
□  Entertain m y visitors
I I Other pleasure/personal
Please continue on the next page.
Using the map below, please start from home (or the nearest community) and trace your round trip route used on that 
MT pleasure trip. Due to space limitations, not ail communities are listed. Please highlight  the closest community to 
your home or route. We apologize if your community is not on the map!
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Q4 How many nights did you spend away from home, 
but in Montana, on that pieasure trip?
if you spent nights in Montana on that pieasure trip, piease iist the iocation (nearest town) and write the # of the iodqinq type 
(from the iist on the right) for your first eight nights spent in Montana.
Town Lodging Type #
Night 1 Type # for night 1
Night? Type # for night 2
Nights Type # for night 3
Night 4 Type # for night 4
Nights Type # for night 5
Nights Type # for night 6
Night? Type # for night 7
Night 8 Type # for night 8
Lodging Types
1) Hotei/motei
2) Bed & breakfast
3) Pubiic iand camping (i.e., 
State/Nationai Park, Forest 
Service, BLM)
4) Private campground (KOA, etc.
5) Home of friend/reiative
6) Second home/condo/cabin
7) Rented cabin/home
8) Resort/condominium
9) Guest ranch
10) Vehicie in parking area
11) Other
0 5  What mode of transportation did you use to travei MOST of the distance (not time) on that MT pieasure trip? Please X  
only one.□Personal auto/truck □Rental car □  Bus □ Motorcycle
□  RV  □  Airplane □  Tram □  Other
0 6  Prior to that MT pieasure trip, which of the foiiowing WEBSiTES did you use to gather information? Please X  all that 
apply.
□  Used no website sources
□  MT Office o f Tourism
I I MT Fish, Wildlife, and Parks
□  National Park Service
□  National Forest Service
□□□□□□
Other federal agencies 
Private businesses
Convention & visitor bureau/chamber o f commerce 
Montana travel regions 
Social media (I.e. Facebook)
Online consumer reviews
0 7  Prior to that MT pieasure trip, which of the foiiowing PRiNTED materiais did you use to gather information? Please x  
all that apply.
□  Used no orlnted materials □p i
□  Guide books □Newspaper/magazine article Travel planners
0 8  Prior to that MT pieasure trip, what OTHER information sources did you use? Please X  all that apply.
□  Used no other sources □  AAA
□  Toll free Information □  Information from private business
Piease continue on the next page.
in the next section, piease seiect aii the activities you participated in whiie you were on that MT pieasure trip.
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Q9 Outdoor Land Based Recreation Activities
I iBackpackinp 
I \Birdinci 
I I Car/RV camping 
I \ Day hiking
I I Goifing 
I \ Horseback riding 
I \ Hunting 
□  Mountain biking
\^ N a tu re  photography 
I I Off road A TV or 4WD 
I ^ R o a d  biking 
ciimbing
hounding 
□  Scenic driving 
I I Watching wiidiife
Q10 Cuiturai or Art Activities
\ ^ A t te n d  cuiturai events/festivais 
\ ^ A t te n d  performing arts event 
Q11 Water Based Activities
□  Beach  activities 
I Ipishinci
Q12 Winter Activities
□  Cross country skiing
□  Downhiii skiing or snowboarding 
Q13 Other Activites
\^ A t te n d  a speciai event 
I ^ A f fe n d  a sporting event
I I City/urban sightseeing
□  Visit art museums or gaiieries
□  Motorized boating
I I Non motorized boating (rafting, 
floating, kayaking, canoeing)
□  ice fishing
I I Snowmobiiing
I |pad/c/pate in a sporting event 
I \ Shopping
□Visit historic sites, museums, etc.
I I Snowshoeing
□  Theme/amusement parks 
I Izoo/sc/ence museum
The next section iooks at your spending patterns during that MT pieasure trip to heip us understand the contribution of 
resident travei to Montana s economy.
014  On that MT pieasure trip, how many peopie did these expenditures represent? (i.e., the 
number of people whose expenses were covered, including yourself)
Approximately how much money did you spend in the foiiowing categories whiie on that MT pieasure trip?
Please round to the nearest dollar.
015 Gasoline
016  Overnight accommodations
017  Restaurants and bars
018  Groceries and snacks
019  Retail goods (e.g. clothing, souvenirs, books, etc.)
020  Services (e.g. admissions, fees, haircuts, rentals, auto repairs, etc.
021 in the last year, have you seen or heard any promotional materiais about vacationing/recreating in Montana?
I I Yes 1 ^  No ( if no  piease
skip to Question 23)
022 Where did you see or hear those promotional materiais? Please X  all that apply.
□  TV □  Oniine advertisement I lA/ewspaper
□  Radio □  Soc/a/ media (i.e. Q Magazine
023  What is your gender? 
I Ipemaie
0 2 4  What is you age?
I^ S o c /a / media (i.e. 
Facebook)
I |Ma/e
I I Bumper stickers 
I I Unsure
Thank you for your time! Piease return this survey in the postage paid envelope provided.
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